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DMG 377Foundation Portfolio

Syllabus

DMG377 A

Spring 2008, 3 credits

Friday 12:45 – 4:30 pm

Room #203

Instructor: Cyn Roberts

Contact Information 

Preferred contact method is email: croberts@aii.edu
Class website support at http://CR386.aisites.com and additional communication support through www.turnitin.com. Class id:   2229179; Password: DMG377

Alternate Contact telephone: 503-382-4868

Office Hours

Office Hours: by appointment

FINAL 
Tuesday, June 10, 2:45 –4:45 pm

Required Texts

There is no required text for this course. Please see the Portfolio Checklist for a list of recommended reference books, web sites, and organizations. 


Required Materials

Needs will vary according to the student’s ID/portfolio concept. (ie. Rulers, x-acto knives, papers, color prints, professional presentation book, etc…)

Course Description

Students develop and complete a foundational portfolio of work including planning and scheduling documents, brand strategy, business plans, and a personal resume to use in a job search. 

Course Objectives

Identify a project from previous coursework to expand for portfolio. Expand and individualize the project to demonstrate student’s knowledge of business, management, design skills and individual area of study.

Course Outcomes

At the conclusion of the course, student will have one printed and one digital presentation of a complete multi-piece project that:

· Demonstrates a knowledge of marketing and brand strategies, concepts and tools through a marketing and/or brand audit or marketing plan

· Organizes a project management schedule and/or creative work plan for a creative team most closely related to student’s major area of study

· Develops a business plan or budget for a startup business, new distribution channel, new product line, or marketing campaign. 

· Illustrates students individual design skills

Prerequisite

Permission of Department Director 

Class Structure

Class will begin with a discussion pertinent to the week’s assignment. The majority of class time will be devoted to your working on your portfolio in class. Bring something to work on in class each week. As time allows, I will meet with you individually during class time to assess and give you feedback on your progress. Office hours are also available for meeting outside of class for extended feedback. Some class time may also be reserved for participation in classmate critiques and feedback forums. 

Grading Breakdown

Personal and professional analysis and individual project plan = 20% | Midterm presentation = 20% | Final Portfolio = 40% |  Attendance = 20% 

Letter Grade

Number Grade
Rating

A

=
95 – 100

Excellent

A-

=
90 – 94



B+

=
87 – 89

B

=
83 – 86

Good

B-

=
80 – 82



C+

= 
77 – 79



C

=
73 – 76

Satisfactory

C-

=
70 – 72



D+

=
67 – 69

D

=
62 – 66

Marginal

F

=
Below 62

Failure

Grading Policies:

· Late Work - Projects in this class will NOT be accepted late without prior permission from instructor. 

· Assignments in this class, which are designed to be presented to potential employers, must meet specific minimum standards. See individual rubrics for details. 

· Grade reports are given at key times throughout the term; however, the bulk of assignments are given final grades during the last week of class. Therefore, a final grade can be significantly higher or lower than previous reports. 

· To discuss individual grades, please email or set up an appointment to meet instructor outside of class.

Attendance and Participation

Attendance is mandatory. You are expected to come to class on time, participate in exercises and discussions and remain for the entire class. Three absences will equal a failing grade. This includes an accumulation of partial absences (i.e. If you come to class late 6 times, you will have an equivalent of 3 absences).

Lab Policies

Leave food and drink outside the class. Disciplinary action will be taken toward any student found using the equipment in an inappropriate manner, taking cell phone calls or surfing the web. Disruptive, disrespectful or rude behavior will not be tolerated.

Plagiarism

Presenting the writings, images or paraphrased ideas of another as one’s own, is strictly prohibited at the Art Institute of Portland. Properly documented excerpts from other’s works, when they are limited to an appropriate amount of the total length of a student’s paper, are permissible when used to support a researched argument.  

Students with Disabilities

“It is AiPD policy not to discriminate against qualified students with a documented

disability in its educational programs, activities or services.  If you have a disability-related need for adjustments or other accommodations in this class, contact the Disability Services Coordinator.

Mara Sievers

Disabilities Services Coordinator

The Art Institute of Portland

1122 NW Davis Street

Portland, OR  97209-2911

503-382-4836  msievers@aii.edu
Evacuation Procedures  

Please proceed to the nearest exit when the strobe lights flash and an audible alarm occurs.  AiPD’s evacuation location is 10th and Davis; wait there for further instructions. 

 **ALWAYS ASSUME ANY EVACUATION IS REAL**

Course Calendar

	week
	Topic/discussions
	Homework / Due

	Week 1
	Course overview | Course requirements | Career opportunities

Project development | Instructor and classmate feedback
	Begin: Bring previous work to class for analysis. 

In class: Career opportunity analysis

	Week 2
	Holiday
	Holiday



	Week 3
	Presentation formats | Layout and design basics | Craft material choices 
	Due: Portfolio project plan proposal 



	Week 4
	Review presentation skills | Review Design Briefs & Project Management skills.
	In class: Practice presentation skills | Work on case study

Due: Case Study component

· Suggest - Layout template for book

	Week 5
	Midterm review – in-class digital presentation of work for class critique

Resume writing tips and resources available through career services (career services guest speaker?)
	In class: presentations

Due: Case Study component

· Suggest - Design Brief

	Week 6
	Resume writing tips and resources available through career services 

Review marketing & branding concepts
	Due: Case Study component

· Suggest - Timelines for project 

	Week 7
	Review business communications/ Organizational Behavior Concepts
	Due: Case Study component

· Suggest - Brand value statement and marketing assessment

· Suggest -  Sample copy to targeted audiences

	Week 8
	Review contracts and invoices | legal and ethical considerations

Review Technology and productivity
	Due: Case Study component: 

· Suggest - Statement of your creative and team management approach and/or contracts, invoices

	Week 9
	In class critiques and work time
	Due: Case Study component

· Suggest - technology analysis

· Rough draft of case study

	Week 10
	Presentations
	Due: 

· Case study

· Identity package 

	Week 11
	Review Panel remarks – return of case studies
	


