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N e m O Project Brief

° The concept for this solo project was derived from

D es I n S a previously completed group project. The finished
g pieces were designed to communicate the client’s

new business strategy to prospective investors.The

Project Development challenge was to create a compelling and realistic

. . . business strategy and to produce branded materials to
& Creative Direction & P

motivate a very specific audience.
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Project Goals Outcomes

* lllustrate the unique brand, culture and spirit of the [t is not likely that an actual business would be able to
company. expand and develop a completely new line of services

*  Communicate the strategy for the company's new without adequate resources. The strategy created for
direction and business activities. this project would require significant risk and invention

* Inspire investors to provide funding needed to on the part of the company in order to leap ahead and
develop the new strategy and business offerings. become an innovator in the advertising and branding

industry. The campaign to reach investors included the
booklet and mailer as part of an information package
to be provided to the audience during fundraising
activities.
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C e I e b re re Project Brief

Celebrere Ale is a brand that was developed to market

AI e a new product to an existing market segment.The
product was designed to satisfy the needs of beer
enthusiasts

Brand Development
& Creative Direction



Project Goals

lllustrate the unique brand, culture and spirit of the
company.

Communicate the strategy for the company’s new
direction and business activities.

Inspire investors to provide funding needed to

develop the new strategy and business offerings.

Outcomes

[t is not likely that an actual business would be able to
expand and develop a completely new line of services
without adequate resources. The strategy created for
this project would require significant risk and invention
on the part of the company in order to leap ahead and
become an innovator in the advertising and branding
industry. The campaign to reach investors included the
booklet and mailer as part of an information package
to be provided to the audience during fundraising
activities.
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Project Brief

This project is based on a scenario that the Discovery
Tours company hired my group to create a PR and
promotions campaign for the opening of a new office

and expansion of business into the Portland area. The

business is part of the Discovery Channel.




Project Goals

Design an exciting launch event and marketing commu-
nications for the company's local launch.

Create ways that partnerships could be developed
between the new company and existing local
businesses and organizations for marketing purposes as
well as long-term symbiotic business relationships.
Create unique identity, brand message and services

to distinguish it from Discovery Channel and existing

Discovery Tours operations.

Outcomes

A grand opening event was planned to kick off the
business operation that included a project brief, budget
requirements and launch schedule that coincided with
introducing new services.

Business identity and marketing materials were devel-
oped for marketing the company to develop partner-
ships in the community as well as for the grand opening

to the public.
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Strategic Planning,
Brand & Business
Development

Project Brief

The concept for this solo project was derived from

a previously completed group project. The finished
pieces were designed to communicate a new business
strategy to prospective investors for the client. The
challenge was to create a compelling and realistic
business strategy and to produce branded materials to

motivate a very specific audience.



Project Goals

- lllustrate the unique brand, culture and spirit of the
company.

- Communicate the strategy for the company’'s new
direction and business activities.

- Inspire investors to provide funding needed to

develop the new strategy and business offerings.

Outcomes

[t is not likely that an actual business would be able to
expand and develop a completely new line of services
without adequate resources. The strategy created for
this project would require significant risk and invention
on the part of the company in order to leap ahead and
become an innovator in the advertising and branding
industry. The campaign to reach investors included the
booklet and mailer as part of an information package
to be provided to the audience during fundraising

activities.



Glaceau

Ethnographic
& Design Research

Project Brief

This project was intended to be a deep study and into
design research.The persuasive purpose of this design
research project was challenge viewers to consider
changes that take the market to the next generation in
providing enhanced water to consumers.

A followup ethnographic study was conducted

to examined the environments and behaviors of
consumers when using bulk food containers at grocery

stores.

Research Challenge :
To modify the design and distribution of bottled water beverage products,

enabling users to change their purchasing habits towards behaviors that

collaborate with the company in actualizing the brand tag line:“Hydrate

Responsibly”.



researcn

Project Goals Outcomes

Create a research methodology regarding a topic that Two levels of research took place that examined a
could be studied in the consumer marketplace. single issue through different product models and
Provide data about a problem that could be resolved consumer usage. Additional research was needed in
by changing existing mass-marketing and consumer both cases in order to truly provide evidence and
behavior. research to meet project goals. However, discoveries
Provoke an interest in looking at what manufacturers about the significance and scope of design research
bring to market, marketing of consumer goods and allowed for a solid foundation to be established for
how consumers interact with product processes. future work on the topic.

Opportunities for Solutions in

Grocery Store Bulk Food Selections






