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BA241-A, Principles of Marketing, 3 credits

Syllabus

Winter 2008 | Monday evening, 6:00 pm – 8:45 pm |  Room # 308 |  Instructor: Cyn Roberts

Contact Information

· Preferred contact method is email: croberts@aii.edu 

· Website support at http://CR386.aisites.com  Phone: 228-6528 ext.4868

· Assignment support at www.turnitin.com
· Class ID: 2124817
· Password: BA241

· Office hours by appointment. Best times are Monday afternoon or Thursday.

FINAL Exam
Monday, March 17, 2008 | 5:30-7:30 pm | room 308

Course Description

This course provides an overview of the principlesof marketing and an introduction to the tools and techniques of marketing research. Emphasis will be placed on understanding marketing’s role in capturing business opportunities, achieving business objectives, and defining and developing the marketing mix appropriate to target markets.

Course outcomes:  

Upon successful completion of this course, 

· Examine the basic marketing models fro business or organizations and identify examples for each element of the marketing mix

· Relate the importance of an integrated marketing program to the economic impact of a business

· Examine basic marketing strategies and discuss their importance and implications related to the success of a business organization

· Integrate advertising, sales promotion, and public relations into overall marketing strategy

· Describe effective marketing planning and implementation techniques and apply them to current business implementation

· Develop an effective marketing plan to commjunicate the elements of the marketing mix

· Employ advanced marketing techniques to gather critical marketing data

· Evaluate the marketing experiences of several businesses, and discuss the pimary management considerations in the development process of successful marketing and sales plans

Required Text

Principles of Marketing, 12th edition, Philip Kotler – Gary Armstrong: published by Pearson/Prentice Hall, ISBN: 0132390027 

Grading 
Attendance = 10% | Participation & Professionalism = 10% | Quizzes & Exams = 30% | Individual Papers  = 30%  | Team Project 20%

Letter Grade

Number 
Grade
Rating

A

=
95 – 100
Excellent

A-

=
90 – 94



B+

=
87 – 89

B

=
83 – 86

Good

B-

=
80 – 82



C+

= 
77 – 79



C

=
73 – 76

Satisfactory

C-

=
70 – 72



D+

=
67 – 69

D

=
62 – 66

Marginal

F

=
Below 62
Failure

Late Work

· All papers and presentations are due at the beginning of class on the due date specified. Some assignments may be accepted one week late with a 10% reduction in points. Check with instructor!

· Some assignments may be resubmitted for improved grade. Check with instructor.

· Presentations, Midterm and Final Exams cannot be made up.  If you must be absent for a presentation please contact instructor in advance to make any possible arrangements.

· Unless otherwise indicated assignments will be submitted digitally via turnitin.com.

All student work must be turned in with the following information:  Name, Course/section, Instructor, Term/Date, Project/Assignment, Contact info (phone or email).   The Supply Store sells labels for this purpose.  Work may not be accepted for full credit without the required information.  AiPD cannot guarantee the return of student work that is not labeled with the required information.

Attendance and Participation

Attendance is mandatory. Attendance is taken at the beginning of each class and near the middle. You are expected to come to class on time, participate in exercises and discussions and remain for the entire class to receive full attendance and participation points. Three absences equal a failing grade. This includes an accumulation of partial absences (i.e. If you come to class late 6 times, you will have an equivalent of 3 absences)

Plagiarism

Presenting the writings, images or paraphrased ideas of another as one’s own, is strictly prohibited at the Art Institute of Portland. Properly documented excerpts from other’s works, when they are limited to an appropriate amount of the total length of a student’s paper, are permissible when used to support a researched argument.  

· Complete Academic Honesty is required for all assignments, quizzes and exams in this class. Intentional or inadvertent plagiarism, falsification of sources or any form of cheating will result in a grade of 0 for that assignment and could result in failure of the course. You may not submit the same work to more than one class without prior approval from both instructors.

Students with Disabilities

“It is AiPD policy not to discriminate against qualified students with a documented disability in its educational programs, activities or services.  If you have a disability-related need for adjustments or other accommodations in this class, contact the Disability Services Coordinator.

Mara Sievers

Disabilities Services Coordinator

The Art Institute of Portland

1122 NW Davis Street

Portland, OR  97209-2911

503-382-4836

Evacuation Procedures  

Please proceed to the nearest exit when the strobe lights flash and an audible alarm occurs.  AiPD’s evacuation location is 10th and Davis; wait there for further instructions. 

 **ALWAYS ASSUME ANY EVACUATION IS REAL**

Course Calendar 

	Date
	Topic/s
	Reading
	Individual Assignments Due
	Team Assignments Due
	Exams

	Week 1
	Introductions | Marketing Overview | Marketing Environment
	 Chapter 1-3
	
	
	

	Week 2
	Marketing Audits/Plans | SWOT Analysis
	Chapter 4-5
	Essay paper 1 or presentation
	
	

	Week 3
	Holiday
	
	
	Team contract 
	

	Week 4
	Marketing Information | Consumer Behavior
	Review for Midterm

Chapter 7
	Essay paper 2 or presentation
	
	

	Week 5
	Market Segmentation
	Chapter 20
	Individual Audit
	
	Midterm exam 

	Week 6
	Marketing Ethics
	Chapter 8-10
	Essay paper 3 or presentation
	
	

	Week 7
	Product Lifecycle | Branding Strategies | Pricing strategies
	Chapter 12-15
	Essay paper 4 or presentation
	
	

	Week 8
	Marketing and Distribution Channels
	Chapter 17, Chapter 19
	Essay paper 5 or presentation
	
	

	Week 9
	Internet Marketing | Global Marketing 
	
	
	
	

	Week 10
	Final presentations 
	
	
	Final Project Presentations

Learning team evaluation forms
	

	Week 11
	
	
	
	
	Final exam (comprehensive)


*Course Calendar subject to change in order to accommodate guest speakers and/or special topics of interest. 

