Name: ________________________________________

Principles of Marketing – Midterm exam


	A. Customer equity
	B. Differentiation
	C. Habitual buying behavior

	D. Customer lifetime value
	E. Marketing audit
	F. Consumer dissonance

	G. Brand equity
	H. ROMI
	I. Customer relationship management

	J. Product concept
	K. SWOT analysis
	L. Experimental research

	M. Production concept
	N. Marketing mix
	O. Primary data


1. ____  Information collected for the specific purpose at hand.
2. ____  Marketing return on investment

3. ____  Measured by comparing the price that the brand commands over a generic product

4. ____  An evaluation of opportunities, strengths, threats, and weaknesses

5. ____  A comprehensive, systematic, independent, and periodic examination of a company’s environment objectives, strategies and activities to determine problem areas and opportunities and to recommend a plan of action to improve the company’s marketing performance.

6. ____  The total combined customer lifetime values of all of the company’s customers

7. ____  Distinguishing the firm’s market offering to create superior customer value.

8. ____  Improving production and distribution efficiency is important in a company that has this type of focus 

9. ____  The present value of the future cash flows attributed to the customer relationship
10. ____  Buyer discomfort  caused by postpurchase conflict

11. ____  Process of building and maintaining profitable customer relationships by delivering superior customer value and satisfaction. Also refers to computer based management of the detailed information about individual customers.

12. ____  Characterized by low consumer involvement and few significant perceived brand differences.

13. ____  When a company focuses its energy on creating a product that offers the most quality, performance and features.

14. ____  Selecting groups of subjects, giving them different treatments, controlling related factors, and checking for differences in group responses

15. ____  An evaluation of product, price, place and promotion

Classify the following products with the appropriate buying behavior

a. Complex 

b. Dissonance Reducing

c. Habitual 

d. Variety Seeking

16. _____ toothbrush

17. _____ sportscar

18. _____ catfood

19. _____ clothing

20. _____ computer

Short essay

21. What is the difference between qualitative and quantitative research? Discuss the advantages and disadvantages of each.

